
HOW TO BE AN
ELECTIONS SLEUTH



Information is harder to find in local
elections, especially non-partisan races.

Smaller races often get far less media
coverage.

These smaller elections are the proving
grounds for candidates who want to move
on to larger offices. It helps to ward off bad
candidates early.

It’s fun – and effective!

WHY SHOULD YOU DO THIS?



Wants to
contribute from

home

Wants to know
everything

WHO IS THIS FOR?
INTROVERTS THE PLUGGED-IN THE CURIOUS THE SOCIAL MEDIA

SAVVY
Knows who’s who in town Has the accounts and

isn’t afraid to use them



STEP 1 - CAMPAIGN WEBSITES

These are of limited use, but you can learn
some thing

Look for buzzwords or phrases that signal
their views 

Check their policy positions.

Make sure they understand the office
they’re seeking. 

Whose endorsements do they tout?



STEP 2 - VOTER INFO
Most states provide at least some
information about voters

Check if party registration matches their
rhetoric

See if they’re actually a voter (this is
particularly instructive in municipals)

Beware drawing faulty conclusions about
immigrants



HOW DOES THIS HELP?
SOMETIMES CANDIDATES TRY TO PULL A FAST ONE 

“You may recognize my name from the Town Council
District C Race last year. At that time, I was an

unaffiiated candidate. I have always leaned Democrat.” 



Find out who contributes to your candidate, to whom they
contribute money and if they’re self-financing. 

All candidates need to file campaign finance reports periodically.

Google “campaign finance reports [your state]

STEP 3 - CAMPAIGN FINANCE



Reading a campaign finance report:
Receipts = donations

Expenditures = money spent

This is where your plugged-in person is
super helpful

It’s also really hepful to see where
a candidate spends their own money



Twitter/X, Facebook, TikTok or Instagram

Look for the candidate’s own accounts, but also associated accounts
(parties, other candidates)

You may have to create an account

Settle in, screen shot anything you find interesting
I keep my screenshots in Google Photo

Don’t forget to check reposts, likes and follows

STEP 4 - SOCIAL MEDIA



Statements that seem extreme, unkind, or that might otherwise give
“regular” people pause.

Photos or posts with other local candidates

Statements of policy positions that differ from or don’t appear on their
official website

Some candidates have multiple accounts – keep an eye out for when
they retweet, share or comment on posts from those accounts, then
check out those accounts too. 

WHAT ARE YOU LOOKING FOR?



THIS IS WHERE YOU
MAY MEET THE

REAL CANDIDATE



NOW WHAT?
Share your findings with friends &
famiy

Set up a social media page to share
your screenshots

Create a flyer, send it to your
friends and/or post on social
media

Don’t editorialize on social media -
let the candidate’s words speak for
themselves.



Use your research to build a Ballot Companion to distribute 

Divide the candidates and races among your members, gather
information

Think about what YOU would want to know

Assemble your Ballot Companion

Be the voting influencer that you are!

ONE MORE THING YOU CAN DO



WHAT YOU CAN COMPILE
Offices at different levels of government
Your candidate recommendations
Why you like them (or don’t)
Recommendations on ballot amendments
Other info



HOW IT WORKS
Access the Ballot Companion template on our Google Drive 

Click on Use Template to make a copy of the template 

Edit the new copy with your group’s recommendations

Share the link (change settings to anyone with a link, viewer)
or download as PDF



Be a sleuth...use your new skills to do the research!

Share what you learned with others

Compile your Ballot Companion

Use Rally to create lists of folks to share voting information with

Share all the things – mark in Rally that you did
Ballot Companion
TurboVote (coming soon)
Our RWB Voter Guides (coming soon)

PUTTING IT ALL TOGETHER



Election Sleuth Explainer

Your Ballot Companion template

Rally 

RESOURCES

go.redwine.blue/ballot-companion

go.redwine.blue/sleuthing

NORTH CAROLINA  

MICHIGAN

OHIO

PENNSYLVANIA

ALL OTHER STATES

go.rally.win/pm/rwb-nc-vote/go

go.rally.win/pm/rwb-mi-vote/go

go.rally.win/pm/rwb-oh-vote/go

go.rally.win/pm/rwb-pa-vote/go

go.rally.win/pm/rwb-national-vote/go

https://go.rally.win/pm/rwb-nc-vote/go
https://go.rally.win/pm/rwb-mi-vote/go
https://go.rally.win/pm/rwb-oh-vote/go
https://go.rally.win/pm/rwb-pa-vote/go
https://go.rally.win/pm/rwb-national-vote/go
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