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What was that moment?

In a sentence or two,
share in the chat




Did any of you describe this’

. etition 4 Watching a webinar
g gleg:;?vginagpa pamphlet J Going to a lecture

J Attending a meeting
: report : .
g s::coll:igr]ga FI)OreSS J fetl:mlilan email
orwa
ference i
- (I:{c;r;ding a news story = Watching an

instagram reel



ALL MARKERS OF A
SUCCESSFUL CAMPAIGN!

AND YET...




THERE IS A
"
a‘w DISCONNECT



EXPERIENTIAL
EMOTIONAL
AFFECTIVE
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We help people use their
creativity and culture to effect
power.




COVID-19 VACCINE ACCESS
LGBTQIA+ RIGHTS

FAIR DISTRICTING

ROMA EQUALITY
YOUTH INCARCERATION

STATE VIOLENCE TAXJUSTICE
HIV/AIDS POLICY

FREEDOM TO VOTE

SCOTTISH INDEPENDENCE EDUCATION ACCESS

ECONOMIC INEQUALITY TRANSGENDER HEALTHCARE
IMMIGRATION

POLICY
(NOT COMPLETE)

CLIMATE CRISIS XENOPHOBIA

CORRUPTION

POLICE SURVEILLANCE ISLAMOPHOBIA

PAID SICK LEAVE
SEX WORK DECRIMINALIZATION
MATERNAL HEALTH
FAITH BASED SOCIAL JUSTICE

DRUG POLICY IMPROVING VETERAN SERVICES



VANCOUVER RUSSIA

TORONTO SRR
GREEN BAY SCOTLAND NETHERLANDS
IRELAND
MILWAUKEE | EVELAND BOSTON ENGLAND GERMANY
SEATTLE CHICAGO NEW YORK MOLDOVA
TOPEKA WASHINGTON DC
PORTLAND VIRGINIA SPAIN EoRen
NORTH CAROLINA BOSNIA & HERZEGOVINA
N. MACEDONIA
(NOT AT ALL TO SCALE)
PHOEN|A>EJST|N DAL S ATLANTA SENEGAL LEBANON
HOUSTON MOBILE GUINEA TUNISIA
SAN ANTONIO ORLANDO GHANA
KENYA
BRAZIL
INDONESIA

AUSTRALIA SOUTH AFRICA





http://www.youtube.com/watch?v=PC0g-1CJQxg










AFFECTIVE EFFECT
or
EFFECTIVE AFFECT
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AFFECT EFFECT




WHAT CAN THIS
LOOK LIKE?






We only have time for one
example right now!
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http://www.youtube.com/watch?v=_NB-ExUqjNc&t=10
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http://www.youtube.com/watch?v=_NB-ExUqjNc&t=54
http://www.youtube.com/watch?v=_NB-ExUqjNc&t=126




“WHAT DO _
YOU REALLY
WANT?"
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And their work
continued...
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http://www.youtube.com/watch?v=iaCkwp9MfhY&t=118

ENVISION THE FUTURE
YOU WANT

AND WORK BACKWARDS
FROM THERE




DEMONSTRATE THE
WORLD THAT’S

POSSIBLE










THINK the facts to know

FEEL the driving force

DO the action to take



FAIRIMCOUNT



REGISTERED NON-VOTERS




THINK: My vote counts.
FEEL

DO



THINK: My vote counts.

FEEL

DO: Commit to vote.



THINK: My vote counts.
FEEL: ??

DO: Commit to vote.



WHAT FEEL WOULD
YOU PUT HERE?



THINK: My vote counts.
FEEL: Responsibility

DO: Commit to vote.



THINK: My vote counts.

FEEL: Duty

DO: Commit to vote.



THINK: My vote counts.

FEEL: Obligation

DO: Commit to vote.



THINK: My vote counts.

FEEL: Pressured

DO: Commit to vote.



THINK: My vote counts.

FEEL: Threatened

DO: Commit to vote.



THINK: My vote cou%%

FEEL: [heavy emotioH e ///

///

DO: Commit to vote.



THINK: My vote counts.

FEEL: Delight and wonder.

DO: Commit to vote.






WHAT WOULD YOU BE

FEELING?










=\~

SSSSSSSS

/NN







£
J

= “{‘










SURPRISE IS
HOW WE LEARN



What's your think, feel, do?

THINK the facts to know

FEEL the driving force

DO the action to take



o
Q

o
o
>
o
P4

o

—LW\SO&

ps
ss9)

e




Jealous

Provoked




“If once you start down the dark path,

= 3

forever will it dominatei
% )







What's your think, feel, do?

THINK the facts to know

FEEL the driving force

DO the action to take









TALKS CAMPAIGN MENTORSH|p

WORK WITH US

RESEARCH CONSULTING

TRAINING COURSES
LEADERSHIP DEVELOPMENT



THE + CENTER - FOR

ARTISTIC ACTIVISM

UNSTOPPABLE

A CRETIVE Canp
oot

¢REE!
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SEE YOU IN THE FUTURE
Center for Artistic Activism
c4aa.org | @thec4aa

THE . CENTER - FOR sl@c4aa.org | rachel@c4aa.org

ARTISTIC ACTIVISM


http://c4aa.org

