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AGENDA

10:00 Welcome, Keynote by Katie Paris
11:00 What’s at Stake in PA, Rally
12:00 Lunch, PA Trivia

1:00 TroubleNation

2:00 RWB Communications Team

3:00 Mis and Disinformation, RWB App
3:45 Wrap up and closing




"Why We Rally"

Your name and where you are from, followed by -

If you had to describe your hope for the future
in one word, what would it be and why,
IN one sentence?
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MEET KATIE
Founder of Red Wine & Blue




WHO WE ARE .

provides a welcoming pathway
to political engagement for diverse suburban
women!

« 650,000 members — including
over 30,000 in PA!

« 830 local groups across the
nation — including 44 in PA!

« Over HALF of members are
former independents/GOP

« All working together to defeat
extremism in our communities




WHERE WE ARE

o
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across
5 target states build
relationships that last and
drive local impact — from
school board to state Supreme
Court



o
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in all 50

states combating extremism
: wherever they live

f ¥;co

« Receive support to build/grow your group

R « Connect with groups facing similar
attacks

« Develop your leadership to transform
your communities, one conversation at a
time

NATION




FRIEND TO FRIEND
ORGANIZING

The simple, proven concept that

people talking to friends and family is
more effective than strangers talking
to strangers



RED WINE & BLUE’S s
IMPACT

Research studies have proven that relational organizing is
by far the most effective form of voter outreach.

9.67%] 1 10.1%

Among volunteers’ contacts
in 2023

—---------~

 80% Fek')

Among volunteers’ contacts
in 2022

INCREASED VOTER TURNOUT

2022 and 2023 TargetSmart Post-Election Analysis Contact Rates by Outreach
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NO MORE FEAR!

Friends know their friends better than the voter file

TRADITIONAL Depend on voter file/historical data — directs
TACTICS campaigns to target voters who are no longer with
us; skip those who have moved towards us

RELATIONAL Depends on friends — know who is shifting in real
ORGANIZING time; better intel and more accurate contact info

A relational approach means we know who to talk to, how to talk
to them, and that we can actually contact them

(Relational contact rates are 77%+ higher than phone banks)



YOU:!

Family Members to Contact

ok W N

List Your Friends (besties, neighbors, your
group chat and work buddies)

A

Think About Where
You Go Often:
Any recurring appointment
Grocery store
Preschool or school
Hair or nail salon

Gym

(Sntacth

Who can you talk to about issues, candidates and voting? Keep building your list and increasing your impact!

Wheo i= an your haliday card listWha would
youl invite to a milestone celebration

1.

ER

Community Groups (mom groups, book
clubs, faith institutions, kids" activities,

PTA/PTO)
1.

2
3.
4.
3

redwine blue/events

gorededine blue/resouroes

People who likely agree with you but don't
talk politics or are tuned out

U

Wheo are the last 10 people you texted/
called? Who are the last 20 people whao
engaged on your social media?

LA e N

redwine blue/rallyoursguad %{-



WHO ARE WE
TRYING TO REACH?

s - Yes, you need to talk to them! The
know who to vote for President or Governor, but they still
need info about local races!

o - These are the friends who

don’t pay a lot of attention to politics but will vote and take
your advice on candidates. This may include people that you
need to persuade on the issues and educate about why

voting is important.



THE MESSENGER
MATTERS!

Which sources do Americans trust for accurate
information about elections?

How much do you trust the following to report accurate information about elections? (% of U.S. adult
citizens)

B A greatdeal | A fair amount Not sure | | Not much [ Not at all

Your friends and family 42
Poll results _ | 7 30
News media m 34 5 24

Social media ﬂ 7 35

Political campaigns ' 7 37

YO'UG{}V I he Economist/YouGov | December 9 - 12, 2023
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What’s at stake in PA

in 2025




WHAT’S AT STAKEIN
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ODD-YEAR ELECTIONS
MAY SEEM LOW-PROFILE




Why Are School Boards
Important in 2025 in PA?




School Board Elections:

- Pennsylvania is electing School Directors in 499 school districts in 2025
- Term Length: school board members serve 4-year terms.
- Elections happen every 2 years during municipal elections (odd-numbered years).

- About half of the board is up for election each time.

- The schedule allows voters regular opportunities to shape education policy.




SMALL ELECTIONS -
BIG IMPACT

« Decide what kids learn (curriculum & books)

« Control the budget (your tax dollars at work)
. Set policies (discipline, safety, inclusivity)

 Hire & evaluate the superintendent (the CEO of
your district )




PA School Boards

« Extremists are targeting school boards to
push their agendas.

« They can ban books, cut funding, or
change policies that impact all students.

e Your vote ensures schools reflect YOUR
values—not someone else’s!
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Why Are

Municipal Elections
important in 2025 in PA?




WHAT ARE

- Municipal elections determine local leaders like mayors, city councils, and school
board members.

- These officials make decisions that shape daily life, from public safety and
schools to roads and local taxes.

- Unlike national elections, municipal elections occur on odd-years.
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WHATIS JUDICIAL |77

RETENTION?

 After an initial 10-year term, judges and justices
appear on the ballot (yes or no) to determine
another 10-year term.

« Non-partisan: No party affiliations are listed to
focus solely on qualifications and performance.

« Unlike federal judges, PA voters have a direct say
in whether judges remain on the bench.



The stakes are high!

The court issues rulings with wide-reaching
implications for our Commonwealth

- How elections are run

> Quality of public education

- Workplace protections

> Online privacy rights \

- Environmental safety ~
—




What Happens if a Justiceis
Not Retained?

« A “NO” vote removes a justice

immediately

> The governor appoints someone temporarily who must be
confirmed by the Senate.

o PA has a Republican Senate and a Democratic governor.

o If not confirmed, the seat remains vacant until 2027.

« Even ONE justice not retained could flip
the courts balance of power.

ol
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BALLOT ROLL OFF

- Only voting for candidates at the top and not the bottom of
the ballot.

« State and local candidates often experience ballot roll off --
and it can change election outcomes!

- Recent Study of contested state legislative races:

of the time compared to only 37% for
Republicans

o vote down ballot vs 81% of men
o vote down ballot vs 83% of older
voters

SOURCE: SISTERDISTRICT.COM/WP-CONTENT/UPLOADS/2024/04/ROLL-OFF-TOPLINES-MEMO.PDF



What Happened in 2024:
How Trump Won PA




I unuou r DETAILS The flow of voters and nonvoters from 2020 to 2024
What did Trump's 2020 voters do in 20247
Trump

« 89% of 2020 Trump voters voted in 2024 o I

o 85% voted for him
o 3% voted Harris

o 1% voted other 3%
2024
> 11% did not vote in 2024 HI Tww

« 85% of 2020 Biden voters voted in 2024

o .
o 79% voted for Harris What did Biden’s 2020 voters do in 20247
o 5% voted Trump Biden

o 1% voted other 3020
o 15% did not vote in 2024

e 73% of 2020 non voters did not voted in 2024

o 12% voted for Harris :
o 14% voted Trump 2024 [
o 1% Voted Other Harris Trump Other

« Pew reports higher turnout would not have changed
the outcome What did 2020 nonvoters do in 20247
« Non-voters in 2020 supported Biden
« Non-voters in 2024 would have broken 48-45 for
Trum P a0k vele 1 G000, bes i 73%

2020 38

d ll [ 4% ]
Pew Results %é}é{@m 2024 [ B

Harris Trump Other


https://www.pewresearch.org/topic/politics-policy/us-elections-voters/election-2024/

Voter Turnout

Turnout was near record high

_ . o N

Presidential Numbemf %ofregistered  Totalvoting-age ;E:vac:t!ng age
general registered voterswhovoted onulation population who
election voters POp voted

2024 Q175,133 1 10,332,678 &8.5

2020 9,090,962 76.1 10,353,548 66.8

2016 8,722,977 70.1 10,018,510 61

But it was down in the areas we needed
and 2020 Biden voters switched

ol
C&%@f@m



« Suburban men were the
only major demographic
group to flip from Biden to
Trump

 Biden won suburban men
by four points in 2020

« Trump carried them by
four points in 2024

Franklin & Marshall-Center for Opinion Research CZM/w

& Rlue



https://www.fandmpoll.org/more-of-the-same-what-the-2024-election-results-tell-us-about-pennsylvania/
https://www.fandmpoll.org/more-of-the-same-what-the-2024-election-results-tell-us-about-pennsylvania/

NSYLVANI
CAMPAIGN PLAN







RALLY

« Rally is RWB’s relational organizing tool

« Helps YOU talk to your friends and family about
iIssues that matter to them

« Enables RWB to quantify the impact of our
relational organizing efforts

Join our Rally Campaign

« You choose which of your contacts to add https://go.rally.win/rwb-pa
e Your friends are matched to the voter file

« You answer a few questions about your friend
« RWB provides customized suggestions and
reminders of topics to discuss with your friends



Scranton




“RALLY?”
IMPACT TEAM




JOIN YOUR CAMPAIGN &

SIGN IN OR SIGN UP JOIN CAMPAIGN

« Back
RALLY |
RALLY o]

 ASTOY/Y
Ui &/) 2 lue

Sign up Sign in W/ .
Google, Michigan - Rally Your ~ JOIN Your

Yahoo or Squad State
We will send a link to your email to create your get a M agl C o Cam p agl n

Rally account

®
LI n k Itis time to Rally Your Squad! Together we can
defeat extremism and elect candidates who share
our values. You have the power to influence family
and friends -- so let's go!

or

~ g
< Sign up with Google Cancel

VA4l Sign up with Yahoo Join Campaign ‘%4

Wi Ble



RALLY | Michigan - Rally Y...

RALLY | Ohio - Rally Your S... .

« Back
It’s okay if
Match yourself to the you can’t find
voter file a match!
Weve seatehed for you e eaalle of Select “none
registered voters. Select the best match. Of .th ese L at

7%
(O WOMACK, JULIE v the bOttOm

Welcome - ity @

Legal First Name Legal Last Name =0 MASON, OH 45040 a n d yo u Ca n
find the
match later

O go by a different name

O WOMACK, JULIE v
Street Address

Age City 100+ MILES
42 FROM MASON
N RIDGEVILLE, OH
City State Zip 44039

od,
%%gﬁm



ADD YOUII'

Add the names of the people you RALLY | ono-retvrewrs. - (@)

will contact about voting and

< Back
You know your people

elections. o
Add a Contact

best. Tell us about them so

Match Hudson to the ViERESI Tee{Up-Ehe best

If you use the brainstorm function, ™™ . e RS makeimt

be sure an d add Our I ist' so we can give you ideas for what to do next. You'll be
y e Last Name We've searched for Hudson Smith from able to update this answer later.
Cleveland, OH in the official file of registered

voters. Select the best match. O They are ready to step up and

volunteer!

Make sure you match everyone to O eeniornn s
the voter file! If not match, click - o @ o -
“None of these.” WALBRIGE, on

Age range 43465 They will vote our way in the next

definitely vote in the next election

o

(O election...but need to make sure they

113177 118=29 30=59 40-49 50-59 Py Street —

60-69  70-79 80 or older UNK BROADWAY

Answer the Key Question - we can
direct actions based upon your O s wuoson @
friend’s status!

Ane NEAR AGE Citv <100 MILES

od,
%%gﬁm



REACH OUT TO
YOUR

« The Tasks tab shows you the actions RALLY | ono-ravrows. - (@)

available in your state’s campaign to

share with your contact ‘ Back
ASK YOUR FRIEND: Which

< 2 . Mark Johnson
. Issue Is most iImportant to
 Click a Talk to Your Contacts and then — Rally Your Contact

pick a friend to find an action to take or Talk to the people in your R~
. .‘ Rl fistiei election and issues that matter to them

Info to Sh are ' Find out the most concerning issueto your friend.
Hint: This is the issue that will drive them to vote and

C— take other action! Click "I did it" if you have had a

conversation, whether that's been via text, phone, or in
person.

You've talked to 1 out of 6

 Click the action for details and links to contacts for this action.
share; report back “I did it” once you

‘ ® |did it ‘
ete.
complete It.
Build your squad by

« Reporting back is VERY important - o, entering atleast 12 )
contacts and matchin
support RWB and help us show the SR

impact that we are having together on
the election!

od,
Q%gﬂm



ACTIONS YOU CAN TAKE
RIGHT NOW

 Ballot Roll-off — this action provides amazing resources
that explain why it’s so important to vote all the way down
the ballot. Send it to everyone you know!

 Project 2025 — here you’'ll find easy to share pre-made
posts to share on your socials!

« RWB’s 160 Ways to Change the World Guide — click in
the action, review the guide and send it to people in your
network! ]
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"Wine Not?"

Your name and where you are from, followed by -

Share a guilty (political) pleasure.
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WHERE ARE OUR
SUPERHEROES!?
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WHAT IS TROUBLENATION?

We help new local groups across the country get started and

existing groups grow and strengthen.

Groups stay independent of Red Wine & Blue, while gaining access

to extensive content, training & event opportunities, and

connection to other leaders of grassroots groups from across the

countr ol ]
y.

%%ﬂm https://redwine.blue/troublenation [=]
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825+
GRASSROOTS

90,000+
MEMBERS

ChoubleNATION
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https://redwine.blue/troublenation

INPA

O
GRASSROOTS
GROUPS

64 EVENTS IN
FIRST SIX
MONTHS
2025

ClhoutleNATION

BY RED WINE & BLUE



WHAT DO WE OFFER WITH i

EXCLUSIVE
CONTENT AND
OPPORTUNITIES

NEW MEMBER LEADERSHIP AND

ADVOCACY
RECRUITMENT TRAINING

CONNECTIONS
WITH OTHER
LEADERS

Qg;;’g@m https://redwine.blue/troublenation %M@NA’“ON



Q %

2% https://redwineblue.controlshift.app/groups/mainline-good-troublemakers
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age arg.je m TroubleNation home E TroubleMNation Res... #. Monday EveryAction & TN Group Photos 3 Alaska company [ Arthritis

Link tracker & scavenger Hunt

Main Line Good Troublemakers

Our local group connects like-minded people in our community who want to work with others who share their

values to protect democracy on the local, state, and national levels.

We meet the first Thursday of the month 8-9pm by Zoom for self education. We also meet at least once a month in-

person to build community, for outreach, for further education, or just for fun and self care.

Web
address

If you are new to the group, please complete our questionnaire so we get to know a bit more about you and how

you want to interact with us. Here is a link to the questionnaire: https://forms.gle/1dVhFmZ4ViWTFJJx5

FMAIHLIME GOOD
TROUBLEMAKERS

NATION

BY RED WINE 4 BLUE
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JOIN

DEDICATED
LANDING PAGE

»

Name,
description,
logo

NAT

BY RED WINE & BLUE



DEDICATED
LANDING PAGE

D ISCUSSION All Conversations | Topics

07-05-2025 DanaS. Happy July 4th 4 messages J o I " US!

07-02-2025 Dana S. Letters to AG Dave Sunday 6 messages & 7Attendees
Monthly Zoom Mtg: Project 2025: It's
06-30-2025 Dianne K. Message from Josh Shapiro regarding the 0 messages not new and now it's national
Budget Bill being pushed through Congress 15 Jul 2025 at 7:00PM EDT
06-26-2025 Dana S. Call to Action 3 messages

See all events

*+ Organize an Event

Event
hosting

< Start a Petition

Discussion
%ga%’/f@m board NAT

BY RED WINE & BLUE
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RESOURCES

M ulti-page NEW PUBLIC MEMBER REQUEST
GROUP? EVENT OMLY GROUP
We bSite START HERE! CALENDAR EVENTS SERVICES
LEADERS' CORNER LEADER TRAINING RESOURCE ACTIONS
(@ LIBRARY

Y
Wm@ﬂm

NATION

BY RED WINE & BLUE

LOGINTO

9

BACK TO MAP

YOUR
GROUP

|o| [t

(o)
/A
EXCcLUSIVE

CONTENT AND
OPPORTUNITIES

NAT
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EXCcLUSIVE

CONTENT AND
OPPORTUNITIES

. Digital booklet to help you be a
successful organizer in your

Choutle NATION DGR

UIDE « Download on the

TO STARTING AND GROWING A GRASSROOTS GROUP

o
%%gﬂm

NATIO
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REPRODUCTIVE
RIGHTS

TROUBLENATION

,,\,, LLLLLLLL RO

BASICS FOR
GROUP
LEADERS

BY RED WINE & BLUE
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ReED WINE & BLUE
SUPPORT

Group Services

=<

ERIN SHANNON

EMAILS TO

PROMOTE

GROUP OR
EVENT

Western Region Eastern Region

KELSEY MISSY RENEE

Virginia Ohio Michigan

ANGELA

%d@/{ North Carolina and "AT

Czw% > Plue

Pen nsylvania BY RED WINE & BLUE



Email us: troublenation@redwine.blue




Ret| ot/ NATION

EXPLORE AND ENGAGE:

160 WAYS TO
CHANGE THE
WORLD

WITHOUT LOSING YOUR SH*T




WHAT IS THE GUIDE?

. A with detailed explanations and B Fo.

specific actions you and your group can take
to be effective in countering extremism

¢ A for making a difference where you
live by focusing efforts in four, important

areas of organizing
¢ A with “how-to” links and a source of

inspiration for effective actions not yet
developed!




TAKING BACK SHOWING UP: CARING FOR
ng.ﬂwlfﬂvlgg R POWER: PROTESTS, BOYCOTTS, EACH OTHER:
ELECTIONS & ADVOCACY & BEYOND

MUTUAL AID & PROTECTION

THE SECRET
TO EFFECTIVE
MESSAGING




7]
BUILDING YOUR by
COMMUNITY

« Connection, belonging, collective power
« Taking action in your community
 Starting, sustaining, or growing your group

EUILDING YOUR Start a TroubleNation group

COMMUNITY , ..
Host a PowerPoint Vision party

WI7A I\

Participate in community service

Learn about past community building

Hold an “Unhappy Happy Hour” NATION



TAKING BACK POWER =

« Working to elect commonsense leaders
« Advocating for laws/policies you want
« Getting involved on a local level

Embracing Rally to do relational outreach

TAKING BACK

POWER:
ELECTIONS & ADVOCACY

Learn about races, candidates, ballot initiatives
Learn how to power map

Create legislative flash cards

Create and circulate a local petition
NATION



SHOWING UP e

« Showing folks that they are not alone
« Visibly opposing in both big and small ways
« Sending a message that we will not be silent

Learn about joy as an act of resistance

SHOWING UP:
PROTESTS, BOYCOTTS,

& BEYOND Make and share lists of businesses
Use the Red Wine & Blue Parent Playbook

Engage in craftivism

Contact businesses that dropped
diversity programs NATION



CARING FOR EACH OTHER

« Coming together to meet community’s needs

« Supporting those being marginalized/targeted

. Being in solidarity with others when they need
It most

A Learn about mutual aid from the past

EACH OTHER: , , .
MUTUAL AID & PROTECTION Build a community resource list to share

Fundraise to support those in need
Send cards to groups/people under attack

Spread the word on how to get

reproductive healthcare NATION




]
USING THE GUIDE kBl

« Explore each of the four action sections in detail
> Pay particular attention to

« Choose 1-2 actions from the any sections for your group to tackle
in the short-term

. Identify a long-term action that could be a stretch goal
for your group

- Use the guide as a resource to help plan meetups,
activities and events for the year

BY RED WINE & BLUE



RWB SUMMER OF ACTION

« Snap a pic or video of how you're making some good trouble this
week and share it using #RWBSummerOfAction
« Red Wine & Blue will share some of their favorites on their social

Summer
“JACTION
Rt

Wt/ 3Bl #RWBSummerOfAction (uu/NATION
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"Red, Wine, or Blue?"

Your name and where you are from, followed by -

Which are you feeling right now?: Red (bold, passionate),
Wine (relaxed, chill), or Blue (thoughtful, focused)
Explain your mood in one sentence.
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Understanding
Disinformation

UNDERSTANDING HOW BAD ACTORS TRY TO USE SOCIAL MEDIA
AGAINST US & HOW WE CAN STOP THEM.




Social Media is a great way to reach people where
they are, especially when we are all working remotely
and can’t connect with people face-to-face.

While we are using social media to do good; others
are using it to do harm.

Understanding how bad actors try to leverage social
media, what the impact of their actions are, and how
we can counter it -- or at least help prevent it from
spreading.

od,
%gage’gﬂm



<

KEY TERMS
<

Malinformation
Disinformation Misinformation Fa;!se imlc:)o rm gtion
, , that is based on
False information i information fact, but removed
- ended to that unintentionally from its original
iclead misleads or that is context to
propaganda is a spread without intentionally
type of awareness that it is ﬁ mislead, harm or
disinformation. # false. manipulate.
Confirmation Bias “Fake News”
The tendency to be A term used by
more likely to Donald Trump to
b'?clgeiygenssomtel;chlggrlf discredit Iegiti{nalte
It all with you news, particular
personal beliefs or news that ref!ectg
worldview. %a’/{ poorly on him.

Wm@ﬂm



What it can look like:

« Memes/Graphics: A visual presentation of information, sometimes with a
statement or out of context quote with no source.

 “Articles”: Looks legitimate, but when you dig into it a bit, it’s really just a blog
designed to trick you into thinking it’s real news.

o Articles: Journalists are not immune from spreading disinformation.

« Editorials: Many people do not distinguish between a news article and an
opinion piece.

« Manipulated photos/videos: Edited, clipped, or manipulated to mislead.

» Tweets/Posts: Original content written by others online.

od,
%gage’gﬂm



Why it Matters:

We don’t have a rational relationship with information; we
have an emotional one. Disinformation is
designed to engage with emotional reactions.

Social media is to make spreading information
easy & impulsive. It takes a split second to retweet or share
a post, but it can take several minutes or even hours to
research something before sharing.

We need to understand what disinformation &
misinformation are so we can it when we see it,
avoid spreading it, and educate others about it.



Democracy cannot function without an informed citizenry -- that’s us! We
cannot be informed if we are swimming in a swamp of disinformation.

Disinformation thrives in environments where people are too naive or too
arrogant to believe they are susceptible. This is tricky because we want to
believe we’re too smart for it. But the reality is: We are all susceptible.

We CAN counter it by inoculating ourselves. Learning what it looks like,
setting standards, fact-checking, being aware of our biases, respectfully
challenging each other. And we need to be willing to consider that we may
get duped sometimes.



« Get in the habit of checking multiple credible sources before posting
a news article.

« Don’t share an article from an unvetted or untrustworthy source.

« When sharing a photo or video, go to the source. A “secondhand”
source could have manipulated it.

« Check in with yourself. We’re more likely to make impulsive decisions
when we’re feeling tired, emotional, or are under the influence.

- Be aware of your own confirmation biases.
- Don’t assume you can’t be fooled.
 Be skeptical.



Beware of Trolls

Trolls WILL try to bait you.

Trolls understand that we have an emotional
relationship with information. They
understand confirmation bias. They also

understand how social media algorithms A
work. They WILL try to use all of these things

against you by baiting you into engaging with |
them. BT e i asteen Pos

Do not engage directly with the troll.



Why does it matter?

When it comes to trolls, algorithms are not your friend.

 Social media algorithms elevate content (posts/tweets) that is
getting more engagement.

 Replying, retweeting, sharing, and reacting (even angry faces), are
all forms of engagment and amplification. Algorithms don’t
differentiate between positive and negative engagement.

. If you engage with a troll, or extremist content you are elevating
them. Meaning more people will see the content and you are
helping disinformation spread.

« Don’t help them. Let them shout into the void.



Vetting Tips

Consider the source. If a social media account has no photo (or
uses a stock photo), was recently created, has few (or zero)
followers, it's probably not legitimate.

When sharing a new article, Is the URL legit or Is it trying to pass as
a more well-known news agency (like msnbc.com.co...that's not
MSNBCQC).

When you go to the site, do you get tons of sketchy pop ups? Legit
news sites might have a pop up trying to get you to subscribe, but
no "virus warning!" or "you've won!" kinds of things.



Vetting Tips

Does the story have a byline (name of the journalist who wrote I,
along with a date of publication).

Does the author cite their sources? If they say things like "according
to a recent study" or "according to a recent report,” they should be
linking to It.

Can you find the story on other news sites? Is the story being
reported In mainstream media? Beware of sites that complaining that
"mainstream media isn't reporting on this." That’s a red flag.



- -
Vetting Tips
Is the headline sensational and clickbait-y?

What is the structure of the website? Does it have an "about” page?
Contact information? Terms of use? Does it ever print corrections?
Learn to identify a new site vs. a blog. Be carefult with blogs. Most
don’t have editors and they have no obligation to fact check.

Do they end a story with "What do you think?" Or some other open-

ended question intended to get you to comment? That's bloggy, not
newsy.



Vetting Tips

Check what other stories and ads they are running on their site.
Go to_factcheck.org or_snopes.com and search on the story or the
news site. Or just google "Is x a reputable news site?" and you'll
find out pretty quickly.

Use reverse image search to find the source of an image.

Look for the original source of a video, especially if a clip has been
edited down to just a few seconds.


https://l.facebook.com/l.php?u=http%3A%2F%2Ffactcheck.org%2F%3Ffbclid%3DIwAR0Gcx8DGPXcp3Al3P678_DXxCGfpxJfPM62mm71H4bThWs9QpGnJeF0UjE&h=AT2FeqrYyZKBB7iBur2SaaWNGf3UeS4MMtHJD86sJcTvtFKn8r1yUizqJbiJVzqwY6bLuJ27NjvviyDYWBa7LiOXZaU6eKW4e8U0KlcrwVxnx69ZiTdUHdnH18JOguvnrAzetRs_V8B8zWM&__tn__=-UK-R&c%5B0%5D=AT1o5DRGhYTZNeASKWDRos1opOZhIy5KgXuUvUTSXd-d7o5KXg0Q1pGx4EZOL_YcXjH0tx5dsCObsGqXtMHvqUVyIk_-GEa3NnCLzIWXVdUHtJFOPogsdUKhJJCKI5YW2tPaTbVI91pcoyY
https://l.facebook.com/l.php?u=http%3A%2F%2Fsnopes.com%2F%3Ffbclid%3DIwAR1ItJYKiTKTDHrpXgCjV3jEONgos5yxEpvDv57qxvraiq3O5hOA1cUYWCA&h=AT08n3vLqhkg9q7x0zRNpkRUl51tjhiJpQbG1NKozJpsVLxYEh-f0HjuqeBxT2M6KIBFBncwRCvQUtNH6WrkMC5W4msg_JfRraMz0jMkjM_3tIn1ShP5WnVaKJ5yuJP3AbrINOPuVfnhwGA&__tn__=-UK-R&c%5B0%5D=AT1o5DRGhYTZNeASKWDRos1opOZhIy5KgXuUvUTSXd-d7o5KXg0Q1pGx4EZOL_YcXjH0tx5dsCObsGqXtMHvqUVyIk_-GEa3NnCLzIWXVdUHtJFOPogsdUKhJJCKI5YW2tPaTbVI91pcoyY

« Be skeptical.

 Always consider the source.
« Don’t feed the trolls.
« When in doubt, don’t share.

« Remember how algorithms work.



The RWB App!

A “One Stop Shop” For All
Things RWB




There’s an app for that!

« We’re excited to share the new RWB app!
e It’'s got everything you need and is super
easy to use.
« Today, we going to walk through:
- Downloading the app.
> Creating an account.
- Getting familiarized with the home screen.
> Finding your way around in the app.



The Why

We’ve heard your concerns!
« You need a “one stop shop” for all things RWB.
« You want a better way to communicate — with us and with each
other.
« You're worried about data privacy and security, especially on
social media.
« You're frustrated with social media algorithms getting in our way.

The RWB app makes it easier for us to access all the content you need,
and is a secure space for us to talk to each other.



« Find upcoming events.

« Connect with each other and with us.

- Watch training videos, access guides, and
download explainers.

« Use Rally to mobilize your friends.

« Get updates about volunteer opportunities and
ways to take action.

« Share powerful information with your networks
via social media toolkits.

Everything you need, right at your fingertips!



To Get Started

1.Grab your phone.

2.Search for “Red Wine &
Blue” in the app store on
your phone.

3.Click the button to install
the app.

o
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1.0nce you have finished installing
the app, click on ‘Open.’

2.0n the log-in screen, select The Red Wine & Biue App
¢¢ C re ate ACCO u nt 2 :;c::rl.hnw:t'_;' connection and reso... read

3.Don’t select “log in” — you need to
create an account on the app first.




Create Your Profile

6:03 = E
Set up your profile

Enter the following information:

1.Username (please use your real name)

2 ° Fi rSt & LaSt N a m e v: Upload profile picture

°
3 B I O sername (Please use your real name. )*
o
I () St ate -irst name"*

5.Zip Code

6.Phone Number

7.Answer the question “How can we be most
helpful to you right now?” (select all that

apply)




When you first join the app, you will automatically
be prompted to go through a series of slides.

We encourage you to read through these slides to
get to know the app.

If you don’t have time, that’s okay. You can find
these slides at any time by clicking the hamburger

menu located in the lower right corner and selecting
“Getting Started.”

Get to Know The RWB App

ek v

Welcome to Red Wine & Blue app!
Everything you need to organize, learn, and

take action together — right in your pocket!

Click “Next” to do a quick walk through of
the key features.




A Tour of the Home Screen

« My Groups - Where
you will find all the
community chat
groups in the app.

« Photo & Welcome
Message - Just to

say Hello!

My groups
RED WINE
BLUR

Announceme,..

-
=
- [

Welcome to the RWB App - our central hub

1or Iil'ﬂ:iﬂ[j action, [cmrr‘.mg, and connectling
with each other.

E
WiNE; NATION

START HERE

GET NVOL
LOCALLY

e The Q in the upper
right corner opens
the Search field.

« The G in the lower
right corner of the
screen opens the
window to create a
new post.




The content in the lower half of the home screen

Is organized in large square buttons or “tiles.”
RED

« New to Red Wine & Blue - Everything you WINE &= NATION

GET NVOLVED

need to get started.
e« YOUr State
« TroubleNation
« Communities
« Resources
 Important Issues
« Events
e Donate




The Home Screen (con’t)

At the bottom of the screen, you will see a tool bar:

The “hamburger
menu” takes you
to the full app
menu (includes
the member
directory, app
support, etc.).

Takes you
back to the
home screen.

Takes you to the Takes you to Takes you to
chat function (ie. your personal your
direct messages) profile page. notifications.



Here’s what you see when you click on
the hamburger menu:

o Activity Feed

« Communities

« Members

« Upcoming Events

« Shop the RWB store (Merch!)

 Settings

« Getting Started

« Community Standards

« App Support and FAQs

« The ‘Invite’ button




Wait — Did We Say “Invite Button”

Yes! You can use this button to invite
your friends to get on the app.
 Click on the Share button and then
select how you want to send the
link.
e You can post it on social media,
text it directly to a friend, or drop it
in your group chat.




Think of it as a series of folders and
sub-folders, the same way content
is organized on your computer.

&~— The home screen.

New to Red Important

. State Content TroubleNation Communities Resources Events Donate
Wine & Blue Issues
wiEE ‘ . el W%
# DONATE
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Community Groups

When you create your account in the app, you
will automatically be added to:

- Red Wine & Blue Announcements - this
group is ‘view-only’ so you can’t post or
comment in here.

« RWB Coast-to-Coast (our national
community) — post and comment as much or
as little as you like!

Click on the Community Groups tile on the home
screen to find all your community groups.




Ready to start a conversation?

¢ RED WINE & BLUE

Posting in a community group
IS easy: .
1. Click on the plus sign in the o
lower right corner.
2.Write your post. o
3.If you want, you can attach

My local Legistlative DEM group has been having

a fi I e : gif’ O r p h OtO . coffee meet ups, almost every weekday. | finally

made it to my first one. | was probalbly the youngest

one there at 67 yrsr old, until Oliver showed up!. He 1021314151617 181921]10

4 . S u b m it yo u r p O St . just gradutated High School and is heading to ASU.

Show more
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Using ‘Search’ to Find Things

If you are looking for something
specific and aren’t sure where to find
it, use the Search function.

Look for the Q in the upper right
corner of the screen, and then enter a
brief description of what you need.

RED WINE
BLUE

Announceme

-
-
. o

Welcome to the RWB App - our central hub
tor taking action, learning, and connecting
with each other.

WINE
IkiE; NATION

START HERE LOCALLY

Click here.



If you have questions, can’t find what
you need, or find a bug:
1.Click on the hamburger menu in the
lower right corner of the screen.
2.Select App Support and FAQ.
3.In the page that appears, look in the
FAQs for your question.
4.1f that doesn’t address your issue,
you can email us at
app@redwine.blue or submit a
support request.



mailto:app@redwine.blue
https://forms.monday.com/forms/7fdd0b4af4f7bebd19307c01894844f3?r=use1
https://forms.monday.com/forms/7fdd0b4af4f7bebd19307c01894844f3?r=use1

YOU GET AN ‘APP’-ETIZER

The formal launch will be the week of August 11, 2025.

You don’t have to wait! As a special thank you
for being here today, you can keep the app on

your phone and start using it right away!

Right now, work with your tablemates to

complete the 6 introductory activities we’ve

provided.
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(Sherry Luce, Stacy Kunkel, Aimee Saunders,
Jamie May, or Claire Crytzer).




Y
(3/

Find the
Then find The Limited Series Podcast,
“Sacred Politics”.

link.




oY
<4/

the Pennsylvania tab and share a post
inviting friends to join RWB.

Find the under



S

Find the Page and use
your zipcode to find a group near you.



Find the and then the
explainer titled “Making the Most of
Protests, Rallies, and Town Halls”.







